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Section |7 Market A nalysis

Ballard*King & Associates (B*K) as part of the Livingston Community Recreation Center stuly,
completed anarketanalysis foithe project

Demographics

The following is a summary of the demoghé characteristics withibivingstonPrimary Service Aga
(59047 Zip Codeandan areadentified aghe Secondar$ervice Area. TheSecondanBerviceArea
utilizesPark Countyas its boundaries

B*K accesses demographic information from Environmental Systems Research Institute (ESRI) who
utilizes 2010 Cesus data and their demographers 2182023 projections. In addition to
demographicd=SRI also provides data on housingsreationand entertainment spending and adult
participation in activities. B*K also uses information produced by the National Sporting Goods
Association (NSGA) to overlay onto the demographic profile to determine potential participation in
various activities.

Theinformation provided includethe basic demographicanddata forLivingstonwith comparison
datafor the SecondanBervice Area as well dBe State oMontanaand the United States.

Secondanservice Areas are defined as the distgmaaple will tavel on a regular basis (a minimum
of once a week) to utilize recreation facilities. Use by individuals outside of this area will be much
more limited and will focus more @pecialactivities orevents.

Service areas can flex or contract based upbnaac i | i t y6s proximity to n
factors impacting the use as it relates to driving distance are the presence of alternative service provider
in the service area. Alternative service providers can influence membership, daily adnassione
associated penetration rates for programs and services.

Service areas can vary in size with the types of components in the facility.
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Map A T Service Area Maps
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1 GreenBoundaryi Primary Service Area (59047 Zip Code)
1 Light BlueBoundaryi Secondanservice AreaRark County
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Infographic - Primary Service Area

KEY FACTS EDUCATION
Population v
Median Age
No High v 27% v
$45 002 School s Coll
’ Diploma 33% ome Lollege 35%
Average Median Household High School Bachelor's/Grad/Prof
Household Size Income Graduate Degree
BUSINESS EMPLOYMENT
[ [ [ 3 - L] L] & L3
o i 64%
White Collar
[ ] [ ] [ fo)
W W 24%
Blue Collar
81 5 5,027 .. Unemployment
A 13% Rate
Total Businesses Total Employees .
Services
INCOME Households By Income
The largest group: $50,000 - $74,999 (19.9%)
The smallest group: $150,000 - $199,999 (2.9%)
Indicator Value Difference
® <$15,000 131% | +0.6% ]
$15,000 - $24,999 12.1% 0
$25,000 - $34,999 12.1% +0.3% ]
- S $35,000 - $49,999 17.2% +0.5% |
bt — $50,000 - $74,999 19.9% -0.2% | ]
i $75,000 - $99,999 115% 0
$100,000 - $149,999 8.4% -0.6% —
$45,002 $29,112 $85,133 $150,000-5199,999 | 2.9% 0
$200,000+ 2.9% -0.2% | ]
Median Household Per Capita Income Median Net Worth
lncome

1 Household by Income comparison usies Primary Service Areand compares it tBarkCounty.
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DemoqgraphicSummary

Primary Secondary
Service Area Service Area

Population:

2010 Census 12,159 15,636

2018Estimate 13,056 16,718

2023Estimate 13,674 17,493
Households:

2010 Census 5,624 7,310

2018Estimate 6,055 7,834

2023Estimate 6,351 8,205
Families:

2010 Census 3,221 4,177

2018Estimate 3,393 4,381

2023Estimate 3,532 4,555
Average Household Size:

2010 Census 2.15 2.12

2018Estimate 2.14 2.12

2023Estimate 2.14 2.12
Ethnicity
(2018Estimate):

Hispanic 3.4% 3.4%

White 94.5% 94.7%

Black 0.1% 0.1%

American Indian 1.3% 1.3%

Asian 0.4% 0.4%

Pacific Islander 0.0% 0.0%

Other 0.9% 0.9%

Multiple 2.6% 2.5%
Median Age:

2010 Census 44 .4 45.4

2018Estimate 46.8 47.8

2023Estimate 48.2 49.4
Median Income:

2018Estimate $45,002 $46,300

2023Estimate $46,504 $48,097

1 From the 200€2010 Census, the Primary Service Area experienced anitdctéase in population.
2 From the 2002010 Census, the Secondary Service Area experienced ale3@ase in population.

>I< BALLARD*KKING
’;k & ASSOCIATES LTD @géﬁéi? Page4

ARCHITECTURE



Market Analysis *

Livingston Community Recreation Center Stu

Age and Income: The median age and household income leaets comparedvith the national
number as both of these factors prienary determiners of participation in recreation activities. The
lower themedianage, the higher the participatioates are for most activities. The level of participation
also increases as the median income level goes up.

Table AT Median Age:

2010 Census | 2018Projection | 2023Projection
PrimaryService Area 44.4 46.8 48.2
Secondanservice Area 45.4 47.8 49.4
State ofMontana 39.8 41.0 41.8
Nationally 37.1 38.3 39.0

Chart A T Median Age:
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® Primary Service Area ® Secondary Service Area B State of Montana = National

The median age ithe PrimaryService Areas similar tothe Secondaryervice Areabut greater than
the Stateof Montanaandthe National number. Aighe median agaypically points to the preence
of fewer householdwaith children. Indoor recreation amenities are becoming nrgdtnerational as the
population ages and is more interested in physical health.

Pageb
& ASSOCIATES LTD SEACAT 9

ARCHITECTURE

BALLARD*}KING @E?EEEE



ﬁk BALLARD*kKING @gmgg

Market Analysis *

Livingston Community Recreation Center Stu

Households with Children: The following chart provides the number of households and percentage
of household$n the PrimaryService Areaandthe Secondarnyservice Areawith children.

Table Bi Households w/ Children

Number of Households w/| Percentage of Households
Children w/ Children
PrimaryService Area 1,364 24.3%
Secondanservice Area 1,721 23.5%

The information contained in TabE helps further outline the presence of families with childras.
a point of comparison in the 2010 Cen2&4% of households in Montana a3@®l4% of households
nationallyhad children present

Page6

SEACAT

ARCHITECTURE

& ASSOCIATE:S LTD



Market Analysis *

Livingston Community Recreation Center Stu

Map B i Median Age by Zip Code

2018 Median Age by ZIP Codes
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Table Ci Median Household Income:

2018Projection 2023Projection
PrimaryService Area $45,002 $46,504
SecondanBervice Area $46,300 $48,097
State ofMontana $50,833 $55,721
Nationally $58,100 $65,727

Chart B i Median Household Income:
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Basedon 2018projections for median household income the following narrateseribeghe service
areas:

In thePrimaryService Areathe percentage of households with median income over $50,000 per year
is 45.8% compared to 55.9%n a national level. Furthermore, fhercentagef the households in the
service area with median income less than $25,000 per y2&ar2% compared to a level of 21.5%
nationally.

In the SecondaryService Areathe percentage of households with median income over $50,000 per
year is46.8% compared to 55.9% on a national level. Furthermorgeheentagef the households

in the service area with median income less than $25,000 per y&&i®6 compared to aelel of
21.5% nationally.

While there is ngerfect indicator of use of an indoor recreation facility, the percentage of households

with more than $50,000 median income i important factar Therefore, those numbers are
significant

Chart C i Median Household Income Distribution

Primary Service Secondary Service  State of Montana National
Area Area

W<$24,999 m$25,000-$49,999 m$50,000+
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Map C 1 Household Income byZip Code
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